
----Original Message---
From: it-services On Behalf Of Catherine
Sent:Tuesday, September L2,2Ot7 5:04 PM

To: PRC-PAGR

Subject: Form submission from: Contact the Postal Regulatory Commission

Submitted on Tuesday, September L2,2OI7 Submitted by user:

Submitted values are:

R€cEtvËt]

¡$'l Stp lB p t: 0.,!

o t',¿lLtniif 
t{L ATû iì Y

-'"'^- ':- -;;f ìi.¡Yr',,,. -.

message type: Comment
Subject : Postal Regulatory Commission

First name*: Catherine
Last Name*: Farrell
Email Address: cfarrell@nvbg.ors
phone number: PHONE NUMBER

addressl-:ADDRESS L

address2: ADDRESS 2

city: CITY

state: STATE

zipcode*: 10458

comments:
I am writing on behalf of The New York Botanical Garden, our donors/members and, most importantly, those we serve

(1.1 million annual visitors including 10,000s NYC school children and families, educators and plant science and

conservation researchers).

We rely on the U.S. Mail to raise funds and communicate with our supporters and constituents.

Without the mail, our fundraising efforts would suffer severely and, as a consequence, SO WOULD OUR MISSION AND

THE PEOPLE AND CAUSES WE SERVE.

Why the sudden need to increase nonprofit marketing mail rates for the nominal benefit of commercial marketing mail?

This is the OPPOSITE of the rationale of reasoning for the law granting nonprofits the discounted rate.

As a practical matter, these increases may well mean that we will need to REDUCE OUR MAIL VOLUME.

the inevitable result will be a reduction in our revenues, and a reduction in our ability to serve our beneficiaries.

IT WILL ALSO MEAN THATTHE US POSTAL SERVICE WILL BE PROCESSING LESS MAIL.

Respectfully, we ask you to consider these consequences.

Please do not change the current system for calculating nonprofit rates.

Doing so willonly cause harm both to all nonprofit mailers AND you the USPS.


